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1. Introduction

Digital entrepreneurship has emerged as a dynamic 
and transformative force in the business world, reshaping 
industries, economies, and societies. This perspective 
a r t ic le  de lves  in to  the  evolu t ion  of  d ig i ta l 
entrepreneurship over the past century, explores key 
research and practices, envisions the potential 
trajectories for the next hundred years, and concludes 
with reflections on its enduring impact. Digital 
Entrepreneurship has ascended over technological 
resources like the Internet and Information & 
Communica t ions  Techno log ies  ( ICT) .”  The 
development of digital platforms, and related 
entrepreneurial environments have headed a fresh and 
t h e o r e t i c a l l y  s i g n i fi c a n t  p e r s p e c t i v e  f o r 
entrepreneurship. The advent of innovative and potent 
digital technologies, digital platforms and digital 
infrastructures has disrupted innovation and 
entrepreneurship in considerable ways.

2. Evolution of Digital Entrepreneurship in 
India

The Government of India's acknowledgment of GeM 
(Government E-Marketplace) as a platform providing 
extensive market access to diverse seller groups, 
including MSEs, Women SHGs, and startups, showcases 
the rapid growth of digital entrepreneurship in the 
country. With over 39 lakh registered vendors and service 
providers on the GeM portal in 2022, all predominantly 
Medium and Small Enterprises (MSEs), the burgeoning 
presence of digital businesses becomes evident. This 
unprecedented surge in digitalization echoes Vladimir 
Lenin's words: "There are decades where nothing 
happens, and there are months when decades happen." 
The past seven years, marked by the initiation of the 
Digital India Movement and demonetization, have 
witnessed a profound transformation in the world's 
second-largest populated country.

The Digital India Movement, launched post-
demonetization, has facilitated the pervasive reach of 
digital technology and the metamorphosis of businesses 
into digital entities. The resultant digital economy 
growth is attributed to the increasingly digitized nature of 
businesses, supported by government schemes and 

incentives. Initiatives like Digital India, Make in India, 
Start-up India, and Skill India, rolled out since 2014, 
have fostered an environment conducive to the growth of 
d i g i t a l  c o m m e r c e  i n  I n d i a .  Wi t h  e ffi c i e n t 
implementation, these programs are poised to further 
bolster e-commerce trends, promoting a thriving digital 
ecosystem. An enabling regulatory environment, 
coupled with robust supply and demand for digital 
technology, facilitates seamless market entry for digital 
enterprises, making India an attractive market for both 
domestic and foreign entities.

According to research by the Statista Research 
Department, the exponential growth of online commerce 
in India is undeniable. The online shopping industry's 
upward trajectory is attributed to the rise in the market 
size of internet commerce. Encouraged by 100 percent 
FDI flows into e-commerce and an expanding digital 
shopper base, India's online commerce market is 
projected to reach a substantial value of 200 billion U.S. 
dollars by 2027. The advent of affordable mobile 
internet, notably provided by Reliance's Jio, has 
significantly contributed to the surge in mobile retail e-
commerce value. With these market dynamics and the 
continuously expanding net user base, India's e-
commerce industry is on a trajectory of remarkable 
growth, with an industry value exceeding 22 billion 
dollars in 2018, poised to soar further by 2030. This 
remarkable progress is underpinned by the digitization of 
the economy and the affordability of internet access, 
driving the substantial increase in digital income. While 
growth rates might experience a modest decline in 2022, 
the potential for e-commerce in India remains robust, 
with projected revenue per person expected to reach 75 
dollars by 2024, up from over 50 dollars in 2018. In 
recent years, digital entrepreneurship has matured, with a 
strong focus on data-driven decision-making, 
personalized customer experiences, and leveraging 
emerging technologies like artificial intelligence and 
blockchain. The gig economy has flourished, giving rise 
to a new breed of digital entrepreneurs who leverage 
platforms like Uber, Airbnb, and Upwork. Furthermore, 
sustainability and social impact have become integral 
considerations for digital entrepreneurs, as they tackle 
global challenges through innovative solutions.
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3. Future Trajectories of Digital 
Entrepreneurship : Next 10 Years in India 

As digital entrepreneurship continues to surge, it 
stands at a crucial juncture where the nation's role can 
either stymie progress through stringent regulations or 
foster growth by providing financial support. A proactive 
approach from the government could involve offering 
economic incentives tailored to specific age or gender 
demographics. For instance, industrialized countries 
have successfully organized events targeting specific 
groups, showcasing the potential of such initiatives. The 
evolution of computerized technologies within 
organizations hinges on their structural setup and IT 
infrastructures. Economic constraints and high costs 
associated with human resources, particularly in digital 
technologies like recruitment, have posed hurdles for 
companies looking to transition to digitalization. These 
obstacles can impede a seamless integration into digital 
organizational systems and limit a company's potential 
for expansion. Innovation often faces challenges when 
consumer preferences do not align with new ideas, 
resulting in minimal revenue generation and consumer 
resistance. Such dynamics significantly influence the 
feasibility and profitability of digitalization endeavors.

Market unpredictability adds another layer of 
challenge. Inaccurate projections and forecasting can 
disrupt entrepreneurs' decision-making processes. 
External factors like altered government policies, which 
may restrict certain products and services from digital 
platforms, can also shape the digital entrepreneurship 
landscape. The imposition of new tax regulations, global 
financial crises, and changes in customs regulations can 
create barriers for both sellers and producers aiming to 
engage in digital entrepreneurship platforms.

The next decade holds immense promise for digital 
entrepreneurship in India. The trajectory is likely to be 
influenced by advancements in technology, shifting 
consumer behaviors, and evolving regulatory 
landscapes. As the digital ecosystem becomes more 
intricate, opportunities for cross-industry collaborations 
and innovative hybrid business models will arise, 
redefining conventional notions of entrepreneurship. 
Additionally, the integration of technologies such as 
artificial intelligence, blockchain, and 5G will unlock 
new dimensions of innovation and create fertile ground 
for disruptive startups.

The trajectory of digital entrepreneurship is poised for 
unprecedented transformation. The integration of virtual 
reality (VR) and augmented reality (AR) could redefine 
customer experiences, enabling immersive interactions 
and personalized engagement. Artificial intelligence will 
play an even more significant role, automating routine 
tasks and driving predictive analytics for business 
decisions. The rise of quantum computing holds the 

potential to revolutionize data processing and 
cryptography, ushering in a new era of secure and 
efficient digital entrepreneurship. Moreover, ethical 
considerations surrounding data privacy, AI bias, and 
digital inclusion will shape the ethical contours of future 
entrepreneurship.

4. Conclusion

Digital entrepreneurship has evolved from its nascent 
stages to become a driving force of innovation, economic 
growth, and societal transformation. As digital 
technologies continue to advance, opportunities for 
entrepreneurship will only expand, transcending current 
limitations. This perspective article highlights the 
historical context, current trends, and future possibilities 
of digital entrepreneurship. It underscores the importance 
of adaptability, innovation, and ethical responsibility in 
this evolving landscape. By embracing the potential of 
digital entrepreneurship, society can collectively 
contribute to shaping a future where innovation knows no 
bounds.

The journey through the realm of  digi ta l 
entrepreneurship is one marked by dynamic evolution, 
promising opportunities, and formidable challenges. 
Over the past century, digital entrepreneurship has 
transcended the boundaries of technological innovation, 
reshaping industries and economies worldwide. From the 
nascent stages of computing machines to the hyper-
connected digital ecosystems of today, the journey has 
been a testament to human ingenuity, adaptability, and 
the unyielding spirit of innovation.

The rise of digital entrepreneurship in India stands as a 
shining example of this transformative force. With 
initiatives like GeM fostering inclusivity and 
empowerment for various segments of society, the 
landscape has witnessed an explosion of digital startups, 
propelling the nation toward new heights of economic 
growth. The embrace of digitalization, spurred by 
governmental policies and private sector initiatives, has 
birthed a digital economy that continues to expand, 
enriching lives, creating jobs, and redefining traditional 
business models. As we gaze into the future, the next 
decade holds immense promise and potential. With the 
convergence of technologies like artificial intelligence, 
blockchain, and quantum computing, opportunities for 
innovation and disruption are limitless. The trajectory of 
digital entrepreneurship will be marked by cross-industry 
collaborations, hybrid business models, and an 
unwavering focus on sustainability and ethical 
considerations.

However, challenges persist, ranging from regulatory 
hurdles to the need for robust digital infrastructure and 
digital literacy. It is incumbent upon governments, 
businesses, and society at large to collectively address 
these challenges and create an enabling environment that 
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nurtures and empowers digital entrepreneurs. 
Ultimately, digital entrepreneurship stands at the 
crossroads of possibility and responsibility. The 
transformative power of digital technologies can drive 
economic growth, enhance societal well-being, and 
shape the future of industries. However, this journey 
requires a shared commitment to fostering an ecosystem 
that encourages innovation, embraces diversity, and 

navigates the ethical complexities of a digital world. By 
doing so, we can harness the full potential of digital 
entrepreneurship to create a future that transcends 
boundaries and empowers individuals and societies 
alike. As we embark on this exciting path, we must 
remain steadfast in our pursuit of innovation, 
collaboration, and responsible digital stewardship.
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